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What are brand guidelines?

Brand guidelines provide the established official
standards for the company's visual identity. It is
applied to all materials, whether print or digital. It
includes guidelines on the proper use of the
company's logo, colors, fonts, and other assets.

Brand guidelines ensure that all marketing and
communications for the company are accurate and
stays on-brand.




LOgO

The visual representation of Akitai.
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Main Logo

The main graphic that represents

Akitai and is used most often

Axitai

Color Variation

Applicable for use in dark

lbackgrounds



Logo Color Palette

The color palette sets a
visual tone for the brand.
Colors create a strong
brand recall when it is
associated with your brand.

Primary Palette

Used primarily in logo, header colors, and main design elements.

#C52D3F #EBG2E4] #009996
197 - 45 - 63 230 - 46 - 65 0-153 - 150
353, 77%, 47% 354, 80%, 54% 179,100%, 30%
Secondary Palette

Complementary colors for the main colors; mainly used as text and backgrounds

#000000 #425563 HEAEIDA HFFFFFF
0,00 66, 85, 99 234, 225, 218 255, 255, 255
0, 0%, 0% 205, 33%, 32% 26, 7%, 89% 36, 0%, 100%

#DDDDDD
221 - 221 - 221
0, 0%, 87%



EBC & Site Palette

A brand color palette
includes a set of colors that
represent your brand
personality. We want this
branding to be consistent on
the EBC across all Akitai
products to establish the
Akitai brand.

Background Palette

We want Akitai to have a Bohemian feel. For the backgrounds it is best to use muted, neutral colors, or light pastels
to contrast Akitai’s vivid logo & its colorful products.

#BAA490 H#EQSE7DD #EEDDD3 #CFD8D3
186 - 164 - 144 233 - 231 - 221 238 - 221 - 211 207 - 216 - 211
28, 23%, 64% 50, 21%, 89% 22, 44%, 88% 146, 10%, 82%
Accent Colors

Your accent color is the pop that brings your brand to life! Use it to highlight calls to action, important
information, or creative brand elements.

00 00

HEG2EA4] #009996 #425563 HFFFFFF #000000 #5C4037 HEAEIDA
230-46- 65 0-153-150 66, 85, 99 255, 255, 255 0,00 92, 64,55 234,225, 218
354,80%, 54% 179,100%, 30%  205,19%, 32% 36, 0%, 100% 0, 0%, 0% 14, 25%, 28% 26, 7%, 89%
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Typography

Having a signature font contributes to a strong
brand.

MAIN FONT

For Headers

Aa Bb Cc Dd Ee Ff Gg
Hh I Jj Kk L1 Mm Nn
Oo Pp Qq Rr Ss Tt Uu

- Vv Ww Xx Yy Z
Times Neue Roman VIWWARTY £z
1234567890

ALTERNATIVE

For Sub-Headers & Body

AQ

Poppins

PoppINs Thin
Poppins Medium

Poppins Bold



Font Pairings

HEADING THREE

Heading One
Heading Two

Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua. Ut enim ad minim veniam, quis
nostrud exercitation ullamco laboris nisi ut aliquip ex
ed commodo consequat.

HEADING THREE

Heading One

Heading Two

Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua. Ut enim ad minim veniam, quis
nostrud exercitation ullamco laboris nisi ut aliquip ex
ead commodo consequat.



. . . . o..
(“.......0000.:0“_’

-
e .

Mood Board




Amazon Brand Story BG Sample
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Resource Links

Logo:

https://files.shadstone.com/akitai/logo/akitaipng

https://files.shadstone.com/akitai/logo/akitai w.png

Brand Story BG Options (PNG):

https://files.shadstone.com/akitai/BrandStoryBG/l.png

https://files.shadstone.com/akitai/BrandStoryBG/2.png

https://files.shadstone.com/akitai/BrandStoryBG/3.png

https://files.shadstone.com/akitai/BrandStoryBG/4.png

https://files.shadstone.com/akitai/BrandStoryBG/5.png



https://files.shadstone.com/akitai/Logo/akitai.png
https://files.shadstone.com/akitai/Logo/akitai_w.png
https://files.shadstone.com/akitai/BrandStoryBG/1.png
https://files.shadstone.com/akitai/BrandStoryBG/2.png
https://files.shadstone.com/akitai/BrandStoryBG/3.png
https://files.shadstone.com/akitai/BrandStoryBG/4.png
https://files.shadstone.com/akitai/BrandStoryBG/5.png

